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COMMUNITIES: STAKEHOLDERS AND LOCAL INTEGRATION

2.7.2

CHALLENGE: A SOCIALLY RESPONSIBLE
COMPANY

Hermès seeks to fit harmoniously into the local economic fabric. The
House wants to be a responsible company actively involved in the life of
local communities with which it builds and develops strong ties. Its model
for the development of craftsmanship in France means Company-based
regional responsibility, and extends even further than this, since
employees contribute to the development of their communities through
simple actions. Giving time, giving of one’s self, opening oneself up to
others, receiving, and so on... Throughout the world, there are many
possibilities at Hermès.

2.7.2.1

POLICY

The Hermès Group’s policy is to ensure that each of the House’s
production and distribution units maintains a dialogue with local
authorities and stakeholders, with the goal of healthy integration in the
local community, as a good, trustworthy, civic-minded neighbour,
poignant examples of which are set out below.

2.7.2.2

MEASURES IMPLEMENTED AND RESULTS

Corporate responsibility
Hermès participates in value creation in France through the direct
employment of 9,522 people, and recruited 676 people in 2019 (527
last year) (see chapter 2.7.1). A total of 87% of the Group’s sales are
made outside France, thus making a positive contribution to the French
trade balance.
The Hermès Group’s income tax expense amounted to €751 million i.e. a
tax rate of 33.1% (compared to France’s current tax rate of 34.43% –
see note 10 to chapter 5).
Concerning taxes, the Hermès Group follows the recommendations of the
CSR GRI 207 reporting standard:
1. The tax strategy of Hermès is based on the following principles: all the
Hermès Group’s companies comply with the applicable regulations in the
countries in which these companies are established.
s Compliance with the deadlines specified by applicable regulations in
each country for filing the required tax statements and the payment of
taxes owed.
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s Income is taxable in the place where the income is generated.
s Absence of creation of legal structure or transactions to meet a
primarily tax-related objective.
s The fight against tax evasion with the absence of use of tax evasion
schemes or structures without substance.

This tax strategy is implemented by Group Financial Management, based
on internal (the tax department) and external expertise in France and
abroad. This strategy is reviewed and approved by the Executive
Committee at least once per year;
2. the location of the Hermès Group’s activities is based exclusively on
operational choices and tax considerations do not modify that approach.
That is how the location of production in France, which is an element of
the Hermès Group’s strategy for sustainable development, impacts the
amounts of taxes paid in the country and the Group’s effective tax rate.
The Hermès Group’s income tax expense amounted to €751 million (see
section 4.1), i.e. an effective tax rate of 33.1% (compared to France’s
current tax rate of 34.4%);
3. the Hermès Group’s tax positions are tracked and audited by the tax
department, which reports directly to a member of the Executive
Committee, one of whose objectives is to anticipate, identify, and
manage, with the finance department, the tax challenges. It contributes
to the identification of any non-compliant or unethical practices, in
addition to the H-Alert internal system open to all employees;
4. every year the Group files, as part of its tax obligations, a statement
oftransfer prices and a country-by-country statement, the
Cross-BorderCurrency Reporting (CBCR) with the French tax
administration. The CBCRis created in accordance with the
recommendations of the OECD (asinterpreted in French tax law). It is
subject to an exchange of information between the tax administrations of
the countries in which the Group is established. In the countries in which
the exchange of information is not operational, the Group has a CBCR
program with the local tax administration.
Moreover, Hermès places people at the heart of its activity and its
day-to-day operations. In addition to actions linked to its own activities, it
is also a responsible company in the places in which it conducts its
business, building harmonious and constructive relations with
stakeholders. The production sites interact with the municipalities, the
local association of municipalities, and local agencies such as Action
logement. Hermès cooperates with partner associations for employment,
as well as with junior and high schools (Mission Locale, secondary
schools and colleges, Action Logement, etc.), which provides the House
with fresh young talent, thereby contributing to its expansion. Hermès
also devotes efforts to creating links and supporting the disabled sector:
whether for occasional services relating to the daily activity of the sites
(maintenance, meal services, etc.) or for long-term partnerships as is the
case of with the Micocouliers Esat, the House is building bridges that
extend beyond diversity. As a committed and responsible company, a
company that is always learning, Hermès shows its desire to give back to
the world what the world has given it, through many local initiatives, in
connection with their specific contexts on a national and international
level.

Tangible and generous commitments: financial donations,
contributions in-kind and volunteering actions
Hermès is committed to increasing its meaningful and generous actions
in the regions in which it is located, regularly involving the subsidiaries
and production units. These initiatives are sometimes driven by the
Group, sometimes locally, and managed in a decentralised fashion.
Employees’ ideas and initiatives on various subjects are frequently
positively received. Since 2017, the Group has strengthened its
commitments toward local charitable initiatives through a memorandum
circulated to the retail subsidiaries abroad, indicating the operating and
financial methods that they should follow. These actions strengthen the
values of Hermès and the employees’ pride in belonging. They are the
opportunity for shared moments and the creation of links between
employees joining together for a common, concrete purpose, for and with
the communities. They illustrate the Group’s desire to make a positive
contribution to a better world, by supporting projects based on education,
support in particular for craftsmanship, solidarity, protection of the
environment and cultural development. In 2020, the retail subsidiaries
abroad included an investment goal for these operations in their budgets,
in addition to the patronage actions by the Fondation d’entreprise
Hermès.
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In 2019, more than 3,000 employees worldwide were involved outside of
their work time in environmental, cultural, and solidarity actions in their
local communities. In a wide variety of fields, more than 280 concrete,
meaningful initiatives were carried out, totalling more than 4,700 hours
in a desire for long-term impact on the multi-local basis of “all artisans for
sustainable development”.
Among other things, the versions of Carrés Solidaires allow solidarity
initiatives throughout the world to be supported and encouraged. In
2019, the Luxembourg, United Kingdom, China, Hong Kong, and U.S.
subsidiaries took part in this initiative. Sales of 3,150 items
createdspecifically for the initiatives were made for nine associations
In France, 40 charitable actions were completed in 2019, either by a
financial or in-kind donation or by contributing time.
The sustainable development department organises and raises the
awareness of the teams, on a regular basis, throughout France and
internationally. Its actions are for the long term with associations or other
charitable organisations, and are publicised and implemented by a
network of ambassadors.
In addition to the initiatives proposed during the Sustainable
Development Week, whose program is echoed throughout the region,
awareness-raising activities are organised throughout the year. Since
2016, employees of Hermès International have been offered solidarity
baskets four times per year, which generate financial contributions to
four associations. These associations are active in the areas of
sustainable agriculture, student solidarity with universities, and people
living in the streets.
For the 3rd consecutive year, a dedicated collection initiative resulted in
1,000 kilograms of toys from 13 sites in France. The partner association
that will receive the toys works in workplace reinsertion while
emphasizing the circular economy.
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Since 2016, the seasonal uniforms of the sales associates are given to
associations for professional reinsertion.
Since 2013, the Pantin site has been equipped with collection banks for
used personal clothing and textiles. The Paris and Bobigny sites recently
introduced such collection banks, and in 2019 nearly 2,700 kilograms of
textiles were collected and donated to charity shops or recycled.
Charity races such as the Odysséa in the Paris region or in Alsace, donate
the proceeds to medical research and enable participating employees to
be actively involved.
Many financial donations are also made to help ensure the preservation
of unique savoir-faire. In the Lyon region, Hermès provides precious
support for museums that protect the exquisite textile arts.
Internationally, many actions are also carried out spontaneously or
coordinated by the Hermès Group. For the 4th consecutive year, eight
countries participated in Earth Hour, involving 82 stores that symbolically
put out their lights for one hour on March 30th 2019. World CleanUp Day,
another example, involved 10 countries and nearly 400 employees, who
spent an average of half a day collecting, sorting and recycling waste in
the office neighbourhoods, parks, and sometimes jointly with the
residents of the towns where the production units are located.
In Europe, many subsidiaries are involved in the protection of children,
and in 2019, the subsidiaries carried out a total of 68 actions that
benefited their local communities.
In Spain, financial donations and guilds involving employees actively
contribute to the fight against the exclusion of children in vulnerable
situations. Summer camps enable young people to join together for
recreational, health-related, and educational activities.
In England, in April 2019, the subsidiary made a three-year commitment
to support an association for the prevention of child abuse.
Germany contributed financially to a program promoting the integration of
seniors and young people, helping to break their solitude, through the
preparation and distribution of balanced breakfasts. 1,400 seniors took
part in this regional program. The subsidiary also contributes to financing
a therapeutic and social educational program, and to a more global
education program dedicated to children living in poverty.
Italy demonstrates its commitment through numerous donations, in
particular in the domain of health.
More than 100 charitable actions involved Asian and Australian
employees, who contributed actively to supporting and improving the
living conditions of local communities, as well as to environmental
protection.
In Asia, China undertook an initiative supporting children suffering from
leukaemia, involving visits by 37 employees over 10 months, in
collaboration with a local partner foundation. In addition to the time
donated to this caused by the teams, a financial contribution and charity
sale enabled the provision of material assistance to that foundation. The
subsidiary actively continued providing support to some Miao
embroiderers’ villages. The Miao are an ethnic minority in the province of
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Guizhou, and this action helps preserve the heritage of exquisite
embroidering techniques. A visit to a village as well as an exhibition of
creations by the villagers was an opportunity to share the beauty of this
art with a great number of people. This initiative involved 33 employees
who organised these two events.
Hong Kong confirms its strong support for children suffering from speech
disabilities in low income families. The subsidiary also supported a
programme for planting trees following disasters caused by the super
typhoon of 2018, along with many other actions by employees to promote
inclusion in local communities: awareness-raising on sustainable
methods and workshops on upcycling, limiting food waste, as well as
distributing meal boxes to needy persons.
In Taiwan, for the 3rd consecutive year, 600 charity scarves were sold to
an institution specialised in welcoming people with disabilities. In the
same context of long-term support, the subsidiary is providing assistance
to an association that specialises in educating children living in poverty.
Finally, financial support was given to 10 students in vulnerable
situations, allowing them to continue their schooling.
Since 2017, Thailand has been supporting a programme for collecting
unconsumed food, which is then redistributed to the most disadvantaged
people. In 2019, the subsidiary initiated a three-year program dedicated
to the social and economic development of women living in vulnerable
situations, in the Omkoi district in the province of Chiang Mai.
Finally, the Travel Retail Division, which covers six countries in the
Asia-Pacific region, once again made a donation of unbranded “Orange
Boxes”, containing essential and educational objects for underprivileged
young people. Employees were involved in numerous environmental
initiatives, such as cleaning beaches, urban areas, or planting vegetable
gardens for the most underprivileged.
Hermès Australie partnered with Sydney Ballet to support the next
generation of Australian dancers, as part of a pre-professional year
program. Twenty-six students received financial support under this
program. The subsidiary made a contribution to an international
non-governmental organisation for biodiversity, to contribute to the
restoration of ecosystems destroyed by fires that devastated the region.
It also contributed to a mission of global significance with the Botanic
Gardens & Centennial Parklands, dedicated to the digitisation of
botanical specimens catalogued in the herb gardens, expanding the
network of online resources, and raising awareness of the impact of plant
diseases in horticulture and in the natural environment.
The Americas region itself totalled about 100 charitable initiatives for
communities, in a large variety of fields of action.
In Brazil, the subsidiary helped an association for providing assistance to
children of the Vila Prudente slum. This association welcomes 130
children every day and provides them with educational, sporting, and
cultural activities. Items from display windows were used to brighten up
the waiting room of a children’s hospital, and the teams were able to
enlarge the space and open it into a garden that had previously been
abandoned. A library and books completed this generous action.
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In the United States, the teams were involved in supporting the sick or
people with disabilities, making a new commitment with the innovative
dedicated organisations, for example through the practice of horse
therapy. Employee volunteers also donated time to sick children through
play workshops, or were involved in programmes devoted to the
homeless: many collections of non-perishable goods, participation in the
preparation and the distribution of meals, or financial contributions to an
association that provides healthy food to isolated seniors. With the
success of the previous years, the teams renewed their personal support
and investment by helping renovate housing for people on low incomes,
helping them improve their daily life and that of their families. Animal
protection associations were not forgotten. Employees also took part in
numerous waste collection initiatives in urban environments or on
beaches as well as planting flowers in municipal parks.
Canada made a generous financial contribution to hospitals and to
research against AIDS, cancer, and autism.

Skills Sponsorship
Hermès wishes to develop the commitment of its employees to the social
and solidarity economy by promoting local integration. The Hermès Group
therefore allows employees, during their working hours, to provide
support to these organisations’ employees in various areas.
A group-wide “Skills Sponsorship” methodology was developed and has
been shared since 2017 within the French subsidiaries to promote
testing of the scheme. Through this volunteer program, employees in
France can benefit from five paid volunteer days to support the
development of charitable associations.
In 2019, Hermès notably developed Skills Sponsorships with partner
associations. These Skills Sponsorships focused on highly varied
subjects such as human resources, knowledge of IT tools, reporting,
communications or management. More than 30 Skills Sponsorship
ambassadors were trained in France, with the support of the expert
partner Pro Bono Lsab to facilitate the deployment of this Skills
Sponsorship approach among the teams. This network of ambassadors
will be expanded in 2020 to continue these actions.
In 2019, more than 240 French employees dedicated a total of 290 days
to skills sponsorships.
Among the broad actions carried out in Skills Sponsorship initiatives,
many employees were involved in the "Le Relais" association and its
stores dedicated to reselling collected used clothing. A team of 11 visual
merchandisers was involved in three second hand stores "Ding Fring" to
assist the local teams in the complete makeover of the stores to
re-energise their sales. The action involved sharing skills and experience
in space management, presentation of accessories and racks, as well as
in the design and creation of the window displays.

For the first time, Hermès took part in an Innov’EPA-Entreprendre Pour
Apprendre challenge with other member companies of the Alliance &
Territoires network, in November 2019 at the Musée des Confluences in
Lyon. The event brought together 70 young people of middle and high
school ages for a full day, from rural areas and surrounding suburban
neighbourhoods. Twelve employees of member companies of the
“Alliance & Territoires” volunteered to coach these young people on the
theme of “learning through enterprise”. Divided into teams, they had to
imagine and present a creative project on the theme of “How to act for a
better world?”.
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In December 2019, 12 Hermès' employees spent a week helping the
NGO Yagasu’s project in Indonesia. Their action involved assisting in a
new mangrove planting project, as well as support by expert craftspeople
for local economic textile (batik) initiatives and the creation of
handcrafted objects (wood). The NGO Yagasu is more broadly supported
by the Livelihoods fund, in which Hermès is a shareholder (see below).
In Spain, three employees were involved in two associations devoted to
supporting children and their families in danger of social exclusion. They
contributed to the organisation of a summer camp, covering the
children’s different needs: education, recreation, supervision, etc.
In 2019, Hermès Suisse launched a partnership with the ALAYA
organisation and took part in various initiatives such as collecting
clothing at the Geneva and Zurich sites, sorting and distribution of
clothing for Fondation Caritas, cleaning a river near Geneva, helping a
permaculture farm, the performance of manual work with people with
disabilities, etc. Hermès Suisse grants each employee one full paid day
per year to carry out activities as part of Alaya. To date, 63 contributions
have been completed, representing 212 hours of volunteering and 320
clothing items collected. Since the month of December, through the Alaya
platform, employees can make financial contributions to the
organisations or projects selected and audited by Alaya with a matching
contribution from the subsidiary.
In England, the Human Resources team devoted the equivalent of one
week to train young people and promote professional integration via the
charitable organisation NSPCC for the protection of children. More than
20 days were also devoted to supporting the professional development
of young people.
In Hong Kong, in connection with the charity Chicken Soup Foundation,
three employees from the human resources department organised a
recruitment interview simulation workshop for students in secondary
school.

Fondation d’entreprise Hermès (see section 1.9)
Hermès’ founding values are also expressed through the Fondation
d’entreprise Hermès, founded in 2008, which supports the women and
men who learn, master, transmit and explore the creative actions to build
the world of today and invent that of tomorrow.
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In 2019, the Fondation d'entreprise Hermès wished to give even more
support to those who take action on the ground. Of the nine programmes
it leads in support of the creation or promotion of savoir-faire, some have
been expanded, like the action to preserve biodiversity and ecosystems.
In addition to renewing its support for WWF France, the Fondation
d'entreprise Hermès now supports Atelier Paysan, which helps
agroecology players to develop environmentally friendly tools, and
Vigie-Nature École, which is spearheaded by the French National
Muséum of Natural History and combines information-gathering for
researchers with educating young generations about the fragility of living
species. It is this same concern for pragmatism and performance that led
the Fondation d'entreprise Hermès to launch, as part of the Artistes dans
la Cité programme, a scholarship scheme for students enrolled on a
higher education course in dance or theatre so that they can pursue their
studies in better living conditions.
The budget of the third mandate of the Fondation d’entreprise Hermès
(April 2018 – April 2023) is €40 million (excluding Skills Sponsorships).
This budget (on the basis of revenue) is the highest of French business
foundations (source: Carenews study dated February 18th 2018).

€40M
million budget
for the Fondation
d’entreprise
(2018-2023)
Hermès Hors les Murs
In 2019, four Hermès Hors les Murs festivals organised in Rome (Italy),
Xiamen and Xian (China) and Stuttgart (Germany) allowed a mostly local
public to discover the craftsmanship universe of the House. The
craftspeople of 10 métiers showed their different savoir-faire, shared
their experience, their passion for their métier, and chatted to visitors:
Leatherwork, Saddlery, Silk engraving, Silk printing, Rolled hemming, Tie
making, Watchmaking, Stonesetting, Porcelain painting, Glovemaking.
These events, lasting from six to 10 days, had a total of more than
63,000 visitors who came to watch demonstrations by the craftsman and
craftswomen. These events enabled the House to interact with its
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stakeholders, and showcase the craftspeople and their savoir-faire
abroad, as well as their exquisite French craftsmanship.
They have also been an opportunity to tell visitors about Hermès'
sustainable development achievements through lectures, discussions
and the projection of the "Footsteps accross the world" films (see boxes
at the end of each chapter).

Footsteps accross the world
The commitment of Hermès, a responsible company, to these
communities and regions, as well as the planet and its resources, is the
subject of a series of films directed by Frédéric Laffont called
"Empreintes sur le Monde" ("Footsteps accross the world"), and is just
one of the commitments driven by the House. In 2019, two new films
were added to this series. The first, in Saint-Ouen, tells the story of
craftspeople who share their savoir-faire with pupils as part of the
Manufacto programme spearheaded by the Fondation d'entreprise
Hermès in schools. The second film, which was made in Hong Kong,
offers an inside look into the activity of one of the House's 15 repair
shops. Several craftspeople work there to uphold the highest standards
in restoring Hermès objects. These objects, made lasting by their
first-rate materials and artisanal savoir-faire, embody the words of
Jean-Louis Dumas: "A luxury product is one that can be repaired." A
selection of films from this series has been screened in France
(Marseille, Lille, Bordeaux) and internationally (Nashville, New York,
Copenhagen, Milan, Stuttgart), and broadcast on television on a
Shanghai documentary channel. These are among the mediums used to
most widely publicise how Hermès promulgates its artisanal values.

Livelihoods
Since 2012, Hermès has been a partner of the Livelihoods Fund (LH),
which aims to improve the living conditions of disadvantaged
communities in a sustainable manner by developing large-scale projects
with real impact against climate change (www.livelihoods.eu).
Livelihoods aim to be a start-up investor (with an entrepreneurial
approach and investment risk) in three types of projects (ecosystems,
agroforestry and energy) in Africa, Asia and Latin America. The fund has
10 partners: Danone, Crédit Agricole, CDC, Schneider Electric, La Poste,
Hermès International, Voyageurs du Monde, SAP, Firmenich and
Michelin. The initial term of the LCF1 fund is 24 years, and the projects
run for between 10 and 20 years. The fund has two sub-funds (LCF1 and
LCF2). LFC1, launched in 2011, is the only one that has generated
carbon credits to date. Sub-fund LCF2, launched in 2017 and larger than
LCF1, is half-way through its investment process, in particular by the
extension of the projects of the LCF1 sub-fund. For the time being it does
not deliver any credits.
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LIVELIHOODS CARBON FUND #1

Nine extensive projects with concrete social and environmental results

2

Guatemala

Peru

Senegal
Burkina-Faso
Kenya
(Mount Elgon)

Agroforestry

1 million 130 million
project
beneficiaries

trees
being planted

India
(Araku)
Kenya
(Embu)

India
(Sundarbans)
Indonesia

Mangrove restoration

Rural energy

120,000

10 million

9

40 million

households being
equipped with
efficient cookstoves

tons of CO2 to be
sequestered over
20 years

active projects
(Africa, Asia &
Latin America)

€ invested

The projects generate profits for local communities and ecosystems, as
well as for the partners in the fund, which earn carbon credits with a
significant environmental and social impact in proportion to their
investment over the project development period. These projects, one of
whose characteristics is to expand their scope to a very large scale, for
periods from 10 to 20 years, are the following:
s restoration and preservation of natural ecosystems, for example
mangrove forests. Nearly 8,000 hectares were replanted in the
Océanium project in Casamance; 4,500 hectares in the News project
in the Ganges delta; 5,000 hectares in the Yagasu project in
Indonesia. These projects secure populations (protection against
cyclones or the invasion of salt water) and provide food sources
through ecosystem regeneration;

s agroforestry and soil remediation through sustainable agricultural
practices. With the support of the Naandi Foundation, tribal Adivasi
communities in the Araku valley in India have planted six million trees
(fruit, firewood, construction, etc.), including three million coffee
bushes, on agroforestry models. In Guatemala, 4,000 hectares of
trees and food crops are planted in the Cerro San Gil mountain area
(“Fundaeco” project), allowing rural families to increase their food
security and incomes, while protecting biodiversity. In Kenya (project
“VI Agroforestry”), on the slopes of Mount Elgon near Lake Victoria,
the livelihoods of 30,000 small farms will improve through the
intensification of agriculture respectful of natural resources
(Sustainable Agricultural Landscape Management – SALM) and the
development of dairy production. The project also contributes to the
protection of water resources and generates positive social impacts
for women’s jobs;
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s access to rural energy to reduce deforestation. In Kenya, the
“Hifadhi” project equipped 60,000 households with improved
wood-burning cooking stoves that significantly reduce wood
consumption, thereby reducing pressure on forests, firewood
collection time for families, and exposure to the toxic fumes
generated by old stoves. In Burkina Faso, with the support of the
Tiipaalga NGO, 30,000 improved stoves were installed by inhabitants
in their villages, in an effort to secure their use over time in a Sahelian
zone. With the financial support of the French development agency
(AFD), an agroforestry component has been added to this project. In
Peru, the ITYF project (taken from the name of the Instituto Trabaja y
Familia NGO) has installed 30,000 improved wood-burning cooking
stoves and hygiene kits to families in extreme poverty in the Peruvian
Andes. At the same time, the project brings training and awareness
on health (reduction of toxic fumes, importance of boiling water, basic

hygiene gestures, etc.), and will naturally have a significant impact
against deforestation.
In 2019, the above projects impacted the lives of more than one million
people, and helped replant more than 130 million trees, an area
equivalent to five times the size of Paris. They also equipped 120,000
families with improved cooking stoves, which reduces deforestation and
preserves women’s health, for a total of 10 million tons of CO2 equivalent
captured or avoided (projects last between 10 to 20 years). Thus, they
help to offset Hermès’ carbon emissions, on a voluntary basis.
The results obtained from the funds’ projects have encouraged the
shareholders of Livelihoods, including Hermès, to launch a second
carbon fund in 2019, functioning on similar principles to the first fund. In
2020, the shareholders of Livelihoods are working on a third Livelihoods
project.

With Manufacto, craftspeople are returning to school to share their métiers
He was a salesman, she was an accountant. Benjamin and
Emmanuelle dropped everything to focus on leather goods and
saddlery, a passion that they now share even in the classrooms. When
school starts up in the fall, they leave home with their tools and rolls of
leather to meet students from 9 to 16 years old and their teachers.
Like them, dozens of craftspeople who work with leather, wood, or
plaster, decided to return to school to teach the younger generations
about craft métiers, as part of the Manufacto workshops.
This programme, launched in 2016 by the Fondation d'entreprise
Hermès with the Rectorat de Paris, the Compagnons du Devoir, the
Camondo school and Villa Noailles, takes place in the educational
authority areas of Paris, Créteil, Nice, Lyon and Besançon. In
December 2019, nearly 1,100 students in 41 schools benefited from
this. The career paths taken by Benjamin and Emmanuelle, which
initially were not the right ones for them, bear witness to the effort
needed to better communicate about manual savoir-faire in
elementary, middle and high schools.

2.7.3

The approach of Manufacto is to innovate in this
area, drawing on the actual experience of the
craftspeople: pleasure in doing things comes first
and foremost from making things. Students learned
about the importance of technique and several hand
movements by holding a hammer, polishing a
leather, or trying to make a saddle stitch. From a lamp to a stool, a
loudspeaker, a pencil case or a wall-mounted change tray, an object is
created from A-Z. When the students leave these workshops with their
masterpiece in their hand, their attitude toward craftsmanship is
transformed. Some students discover a desire, such as Benjamin and
Emmanuelle, to eventually find work in crafts.

CONTRIBUTION TO THE UN’S SUSTAINABLE DEVELOPMENT GOALS (SDGs)

The actions that were taken in relation to our “stakeholders” and in terms of “local integration” refer to the following SDGs (the numbers refer to the
UN’s official typology):

No. 1: No Poverty
The Hermès retail subsidiaries, as part of a Hermès Group
policy, take part, at their level, in many local actions in favour of
disadvantaged communities. Through its contribution to the
Livelihoods Fund, Hermès also helps to reduce poverty and
hunger in countries where it does not operate. The various
projects supported by the Fund improve the living conditions of
communities in Africa, Asia and South America, with a positive
impact on almost one million people.
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No. 4: Quality Education
s 4.4: “Increase vocational skills”
Through its local relations with schools and training centres,
and via the payment of the apprenticeship tax, Hermès
contributes to skills development. For its part, the Fondation
d’entreprise Hermès (Hermès Foundation), contributes through
its programmes to the training of artisans.
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No. 8: Decent work and economic growth
s 8.1: “Sustain economic growth”
Our development, and that of the new facilities helps to create
local value. Over the last five years, the Hermès Group has
opened eight new production sites and created 2,471 jobs in
France.
s 8.3: “Development of employment and local purchasing”
The work carried out in partnership with French job centres
made it possible in particular to hire people at the leather goods
workshops, who did not have experience as craftspeople.
Today, 90% of craftspeople that join the House have not
received related training. Simulation exercises during the
recruitment process give everyone a chance. The Construction
division purchases materials locally whenever possible for all
new buildings.

No. 12: Responsible consumption and production
s 12.8: a “More sustainable consumption patterns”
Hermès’ objects are designed to last. They are handed down
from generation to generation: they can be repaired. After-Sales
services covers all métiers of the House (including exceptional,
single or customised products).

No. 15: Life on land
s 15.5: “Restore endangered natural habitats”
The projects undertaken by the Livelihoods Fund contribute to
the restoration of wetlands and also help to limit the impact of
climate change. The replanting of mangroves in India or
Indonesia, for example, helps to shore up areas that are
exposed to monsoon activity or tropical tornadoes.

2

No. 16: Peace, justice and strong institutions
s 16.5: “Reduce corruption and bribery”
Hermès’ policy on ethics and business conduct condemns and
prohibits any illicit conduct in this regard, resulting in
formalisation efforts and more stringent controls since 2017 in
accordance with French law.

No. 17: Partnerships for the goals
s 17.1: “Contribute to the development of certain countries, in
particular through the payment of tax”

The Hermès Group does not have a significant presence in
developing countries. Retail subsidiaries abroad comply with
taxes and specific local charges associated with development.
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Comprehensive annual report:
https://finance.hermes.com/var/finances/storage/original/
application/098b0de969efabaace34b1a1c43e2a72.pdf
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